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In the age of mass production, The

Fenton Art Glass Company remains

unique, reflecting the charm and gra-

ciousness of an earlier, gentler time.
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centuries old. As Fenton Art Glass celebrates its 90th anniversary, il continues to develop new and unusual colors
and treatments to keep the firm in the forefront of the handmade glass industry.

The Fenton Art Glass Company was founded in 1905 by Frank L. Fenton and his brother John, in an old glass factory
building in Martins Ferry, Ohio. Here they painted decorations on glass blanks made by other firms. The Fentons
found that they had trouble getting the glass they wanted when they wanted it, and soon decided to produce their
own. The first glass from the Fenton factory in Williamstown, West Virginia was made on January 2, 1907,

One of the first colors produced by the new company was called Chocolate Glass, and in late 1907, Fenton began to
make iridescent pressed glass. Fifty years later this glass was called Carnival Glass. Iridescent glass was the back-
bone of the Fenton line for the next ten years, and it helped the company become financially successful in those early
years. Iridescent glass was still selling in the 1920's, but it was made in delicate pastel colors with very little pattern
in the treatment called “stretch glass.” High quality Carnival

Glass now sells for as much as $600 to $4500 a piece.

A recent rare piece sold for $22,500.

Between 1948 and 1949, the top three members of Fenton
management died, and brothers Frank M. Fenton, age 33, and
Bill Fenton, age 25, took over as President and Vice-President
of Sales respectively, The next five years were rough ones,
but then milk glass began to sell beautifully all over the coun-
try. The team of Frank and Bill led the factory through sig-
nificant growth for the next 30-plus years. Together they
continued to develop new designs based on the flexibility

of handmade glass, Often they have said that
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This epergne was first offered by Fenton in
1956 and was reproduced to look like the
epergnes made in the 19th century.
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L - FGO64 , XL - FG065
Sweatshirt with Fenton Logo
L - FG066, XL - FGO67

FGO50 In-Store Use,
VHS - 2 hr.

9928 Consumer, VHS
25 min. ($19.95)

Fenton Collectors are invited to join
one or both of the national organi-
zations formed in celebration of
Fenton Art Gl The Fenton Art
Glass Collector’ America
(FAGCA) and the National Fenton

4 Glass Society( 5).
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